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Note:-Attempt all Questions.
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Explain nature, scope and concept of marketing?
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What is marketing Mix?

fauor fAsror @=m 27

What are the Micro and Macro components of marketing environment?
oo gafaRor & e ok 98q gcd a1 87

What is demand forecasting and marketing segmentation?

ART @ gargae iR fauore fave w272

Explain the concept of a product and classification of product?
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What are the factors affecting price determination?
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What are the different types as distribution channels used in marketing?
fauor # STERT fd S arel faf= faaRor arfged @ 87

Write short notes on :- Sféra fewofl Sifsg —

(i) Direct marketing et fagor

(ii) Promotion Mix T=R fAstor

(i) Sales Promotion fasa m=R

What do you understand by geobalization and international marketing?
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Q.10 What are the different development that take place in marketing?
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