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Note:-Attempt all Questions. 

Q.1 Explain nature, scope and concept of marketing? 

 foi.ku dh vo/kkj.kk] izd̀fr vkSj izHkkoksa dks le>kb,A  

Q.2 What is marketing Mix? 

 foi.ku feJ.k D;k gS\ 

Q.3 What are the Micro and Macro components of marketing environment? 

 foi.ku i;kZoj.k ds lw{e vkSj o`gr~ ?kVd D;k gS\ 

Q.4 What is demand forecasting and marketing segmentation? 

 ekax dh iwokZuqeku vkSj foi.ku foHkktu D;k gS\  

Q.5 Explain the concept of a product and classification of product? 

 mRikn dh vo/kkj.kk vkSj mRikn oxhZdj.k dks le>kb,A  

Q.6 What are the factors affecting price determination? 

 ewY; fu/kkZj.k dks izHkkfor djus okys ?kVd D;k gS\s 

Q.7 What are the different types as distribution channels used in marketing? 

 foi.ku esa mi;ksx fd;s tkus okys fofHkUu forj.k okfgdk,¡ D;k gS\ 

Q.8 Write short notes on :- laf{kIr fVIi.kh dhft, %& 

 (i) Direct marketing  izR;{k foi.ku 

 (ii) Promotion Mix  izpkj feJ.k 

(i) Sales Promotion  foØ; izpkj  

Q.9 What do you understand by geobalization and international marketing? 



 varjkZ’Vªh; foi.ku vkSj oS”ohdj.k ls vki D;k le>rs gSa\ 

Q.10 What are the different development that take place in marketing? 

 foi.ku ds {ks= esa gq, fofHkUu fodkl D;k gS\ 

 

 

 


